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Session Objectives
Participants will:

* |dentify what a classroom experiment is.

» Understand how the case for interactive learning
applies to classroom experiments and how classroom
experiments can promote diversity in economics.

 Participate in a competitive market experiment in
classEx

* Review options for debriefing experiments.

» Consider a number of logistical issues and sources of
classroom experiments.



What is a Classroom Experiment?

* An activity that asks students to make economic
decisions by putting them in the role of buyers and
sellers.

« Student decisions create data that can then be used
for analysis and further illustration of economic
concepts.
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Why Classroom Experiments?

* Evidence suggests that experiments lead to higher student
achievement and learning.

* There is some evidence that females may
disproportionately benefit from the use of experiments.

* Experiments increase student involvement and discussion.

« Experiments can foster a sense of community in the
classroom.

* They are fun! Both students and instructors enjoy them.
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A competitive market experiment

* \We are going to participate in a short competitive market
experiment where each of you will be assigned a role in the
apple market.

» Buyers will receive a buyer value. This is the value you place on a
unit of apples.

« Sellers will be assigned a seller cost. This is the cost to you of
producing and selling a unit of apples.

* Instructions will be displayed on the screen so that you can
enter a price you are willing to buy/sell at. You will also be
able to accept other offers.

* Let’'s getlogged in ...
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Getting logged 1n ...

* Go to: https://classex.uni-passau.de

* From the dropdown menus:
* Choose: Baylor University
* Choose: Classroom Experiments
* Choose: participant

* Enter password: 12345
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What can students learn from a
competitive market experiment?

* How to predict the equilibrium outcomes in markets
(including price, quantity, surplus).

* The predictive power of the simple demand and
supply model.

« Extensions with taxes or price controls can illustrate
the impact of various government interventions in
markets (on price, quantity and surplus).
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The competitive market
experiment as a launch pad

« Students can complete a simple problem set

comparing the theoretical and experimental outcomes
of the experiment.

« Students can complete the experiment in conjunction

with readings about markets with price controls and/or
taxes.

« Students write an essay discussing the effects price
controls and/or taxes.



Logistical Issues

* What are the tradeoffs between computerized and

hand-run experiments?
 How much class time?
 During class or outside of class?
 Are there class size limits?
* Does everyone participate?
 How many experiments?

* Which and how many experiments should | use?

« What background should students have before the
experiment?
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Logistical Issues cont.

 How to make sure students understand the experiment
and their role?

* How to motivate participation?
* What sort of data should be collected? How?
* What sort of analysis is possible?

* What role should the instructor play?
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Some Experiment Sources

« Computerized
« MobLab (https://moblab.com/)
« VeconlLab (http://veconlab.econ.virginia.edu/admin.htm)
« classEkx (https://classex.de/)

« Hand run

« Bergstrom and Miller, Instructor’s Manual for
Experiments with Economic Principles,
https://econ.ucsb.edu/~tedb/eep/instman2.html

« Charles Holt,
http://www.people.virginia.edu/~cah2k/teaching.html

« Articles on specific experiments in journals including the
Journal of Economic Education and the Southern
Economic Journal



https://moblab.com/
http://veconlab.econ.virginia.edu/admin.htm
https://classex.de/
https://econ.ucsb.edu/%7Etedb/eep/instman2.html
http://www.people.virginia.edu/%7Ecah2k/teaching.html

Before we conclude ...

* How does the case for interactive learning and
diversity apply to experiments?
* Relevance
» Belonging
« Growth mindset
« Bayer et al., 2020

e Questions?

* Feel free to reach out to me via email:
Tisha_ Nakao@baylor.edu
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